
The Kindness Exchange
only moves for the better



The Challenge

• The race for people’s attention has reached a new 
level.

• Even well-known charities are losing it.

• Meanwhile, the number of people in need keeps 
growing — and so does the demand for help.

How do you help not just a few, but millions?

  The Solution

We set The Kindness Exchange

• Only trusted, verified charities

• A clear goal for each fund

• Unconditional matching of every donation

• A relay principle: each fund takes its turn

• A social reality format that shows the process

• An ambassador for every cause

• Maximum transparency

• Focus on social impact, not just money raised

2025

The Kindness Exchange

Customer
donations



T-Bank's charity project

The project supports systemic 

initiatives of leading Russian 

charitable foundations

The bank doubles each client's 

donation without any limit on the 

amount

The project supports systemic 

initiatives of leading Russian 

charitable foundations

The relay race mechanics: the 

project's partner fund changes every 

two months

The Kindness 
Exchange



Our goals
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Remove barriers between clients and charities, 
making it easier to help and strengthening trust in 
philanthropy.

Scale participation in charitable giving 
across Russia on a systematic basis and promote a 
culture of helping.

Achieve meaningful social impact and help 
partner charities reach a new level of 
development.



Oncologics

Foundations participating in the project

Provided regional hospitals with 

equipment for the early 

diagnosis of liver diseases

Life as a Miracle

June — July August — September October — November December — January

We are opening the first resource 

center in Saint Petersburg for 

children and adults with autism

Anton Is Right Here

Helped terminally ill patients 

receive palliative care at home 

across 20+ regions of Russia

Vera

We are creating 20 regional 

educational centers for children 

facing difficult life circumstances

Big Change

We will open an in-person 

support center for adults 

diagnosed with cancer and their 

families

February — March

2025 2026

98 103 096 ₽ 81 408 006 ₽ 273 049 244 ₽ 172 090 870 ₽ 124 215 970 ₽
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Communications on Bank-Owned Channels

Landing page Social media Emails and notifications



In-App communications
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01 Campaign communication for T-Bank clients 

in the mobile app
02 Regular fundraising updates for those who 

supported the project
03 Integrations into existing gamified 

mechanics: Prizeopoly, 5 Letters, and Quizi



The Kindness Exchange among people
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A 360° campaign that reached audiences across the country.
378,000 clients made a donation

Celebrities support

Posts from 170 bloggers, ambassadors, and public figures
More than 100 partners were engaged

PR and outreach

1,885+ publications
80+ million total reach
20+ million reach within the banking app

Events
Charity stand-up shows, festivals, lectures, meet-ups, DJ sets, 
dinners, concerts, and culinary battles

City Communications
Media facades, 2,500+ banners and posters across urban 
spaces, and media screens.



Media
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Media

10



Support from project ambassadors
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Support from 
сelebrities
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OOH



OOH



A social reality series
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Audience 
feedback
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Results of projects with foundations

«Big Change»

86 million ₽ donated by 51,000 clients

1,200 orphans and teenagers facing 

difficult life circumstances will be able to 

study at 20 regional educational centers 

through individualized learning programs

Communications and media:
20 million — reach through the mobile banking app

28 million — media reach (excluding bloggers)

253 publications in media outlets and Telegram 

channels

30+ posts by bloggers

A public talk with Mikhail Potashev, lectures, 

auctions, Asmolov’s lecture, and a culinary battle 

event

172 million ₽ received by the foundation

«Vera»

136,5 million ₽ donated by 148,000 clients

Communications and media:
20 million — reach through the mobile banking app

80 million — media reach

369 publications in media outlets and Telegram 

channels

45+ posts by bloggers

Outdoor advertising in key locations across Moscow 

and a feature story on Channel One

273 million ₽ received by the foundation

A unified network of regional palliative care 

organizations has been launched. Within the 

next year and a half, more than 20,000 families 

with terminally ill loved ones across 20+ 

regions of the country will receive support

«Oncologics»

62 million ₽ donated by 70,000 clients

124 million ₽ received by the foundation

A support center for adults diagnosed with 

cancer and their families will be opened. 

The center is scheduled to begin operations 

in Moscow in autumn 2026

Communications and media:
20 million — reach through the mobile banking app

45 million — media reach (excluding bloggers)

688 publications in media outlets and Telegram 

channels

130+ posts by bloggers

Outdoor advertising, a ballet evening at MAMT, 

festivals, an auction, and a stand-up performance 

by Evgeny Chebatkov



«Life as a Miracle»

49 million ₽ donated by 67,000 clients

Significantly improved children’s access to 

affordable diagnostics and timely treatment 

by providing diagnostic equipment to 50 

regional hospitals

Communications and media:
20 million — reach through the mobile banking app

30 million — media reach (excluding bloggers)

450 publications in media outlets and Telegram 

channels

40+ posts by bloggers

Outdoor advertising across 3,000 locations in 

business centers and residential complexes

98 million ₽ received by the foundation

«Anton is Right Here»

40,7 million ₽ donated by 62,000 clients

The first Resource Center supporting 

people with autism will open its doors in 

Saint Petersburg in April 2026. Up to 

10,000 families a year will be able to 

receive assistance there

Communications and media:
20 million — reach through the mobile banking app

30 million — media reach (excluding bloggers)

125 publications in media outlets and Telegram 

channels

60+ posts by bloggers

Outdoor advertising, a photography exhibition on 

Malaya Sadovaya Street, and art installations

81, 4 million ₽ received by the foundation

Results of projects with foundations




