T EDUCATION

Who, If Not Us: How T-Education
Ignites Young Talents for the Russia
of the Future
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PROJECT
TARGET
AUDIENCES

Consumers of T-Education
educational services

School students
Technical university students
Junior IT specialists

Their parents as decision-makers when choosing
additional education opportunities for their
children

Professional and business community

Scientific community

University and school management and teachers
EdTech experts

Government authorities (Ministry of Digital Development
of Russia, Ministry of Education of Russia)

General public



Project Project
Goals Objectives

= Scale the expertise of T-Education and the = [ncrease the attractiveness of the T-Education brand

T-Technologies Group across the country
through communications in order to
prepare highly qualified IT specialists
capable of addressing the challenges of
the digital economy and supporting the
development of domestic technologies
Strengthen the image of T-Education and
the T-Technologies Group as one of the
leaders in the educational sector among
major businesses

Attract new audiences to T-Education
projects (school students, university
students, lecturers, and school teachers)

among consumers of educational services

Strengthen awareness of the T-Education brand in key
regions for the company (Moscow, Yekaterinburg, Saint
Petersburg, Kazan, Ufa, Novosibirsk)

Conduct a series of large-scale nationwide events aimed
at popularizing science and technical education

Launch communication campaigns supporting T-
Education projects, including the use of creative
mechanics

Ensure the required number of registrations for T-
Education IT competitions throughout the year



Annual scholarship program for students
Sports and intellectual project "Code Press»
Unique Mini-CEQ career program

“T-Generation” clubs for school students in
grades 5-11

Nationwide career guidance project “T-
Lessons”

International industrial programming
Olympiad PROD

Nationwide Mathematics Dictation

“Contribution to the Generation” grant
competition for teachers

Participation in GR events and plenary
sessions dedicated to the development of
science and education in the country

T-Education Initiatives in 2025
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T-baHk pa3pabaTtbiBaeT
akceneparop ans ¢uHaHCOBOWM

S pMA HOBOCTU 5,

T-baHK OTKpbIBaeT KOHKYpPC Ha
4-10 cTUNeHananbHyo
nporpamMmy ons CTyaeHToB

T-baHk OTKpbIBaeT HABOP Ha 4-10 eXEroaHyo
CTUNEeHaManbHyo NporpaMmmy ans CTyaeHToB
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Npynna “T-TexHonorun”
Bnoxxuna 6onee 10 mnpg,
pybnen B obpasoBaHue

B Poccumn npeac

g cucteM Ao dpusm

Mnat¢popma T-O6pasoBaHue
3anycTtuna
NPo¢opUEHTALMOHHDbIN MPOEKT
"Ypokn T"

Mnatdopma T-baHka 3anyctuna gepgepanbHbliii
npodopUeHTaLUOHHbIN NpoekT "Ypoku T"

Tacc EQENC,

Cebiwe 170 yuutenen <
TOYHbIX HayK us 51

pernoHa P® nonyuar

rpaHTbl oT T-baHka

Llenb rpaHTOBOM NPOrpamMMmbl 3aK/ilo4aeTcs B
(hMHaAHCOBOM U METOAUYECKON NoAAEpIKKe
TaNITAHT/IUBbIX NeJaroroB TOYHbIX HaYK, yen

BKnap B LWWKOJIbHOE oGpasoBaHMe
3acnyxusaet 0c060ro BHUMaHUSA
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«T-baHK» 3anycTun nporpammy
KapbepHoro pa3sutus ansa
CTYAEHTOB U BbINYCKHUKOB «MUHU-
CEO»

®uHaHcbl B IT, Y4ebHbiit npouecc B IT

«T-BaHk» 06bsSBUN O 3aryCcKe NporpamMmbl
«MuHN-CEO». «MuHn-CEO» npeacTaBnsieT nepeyto B
Poccum y4ebHyto nporpammy, B paMmkax KoTopon
CTY[EHTbI 1 BbiNyCKHUKM By30B CMOTYT paboTaTb Hafg,
CcTpaTermyeckMMm npoekTamMm nog pPykoBoaCTBOM
TOM-MeHeaKepPoB KOMMaHWUK, pacckasanm
MHbOpMaLMOHHON cnyxbe Xabpa B npecc-cnyxxbe
$uHaHCOoBOW opraHmsauun. MNporpaMmma ganTcs

6 MecaueB. Bce cTaHOBATCA NPSAMbIMUY NMOAYNHEHHBIMU
0OHOr0 N3 ToN-MeHeaKepoB «T-baHka».

= <o  [RECTARE v & &

OTKpLIT Nnpuem 3a8BOK Ha
MexayHapogHyio onuMmnuagy
Nno NPOMbILIEHHON pa3paboTke
PROD ans LuKONbHUKOB

WKONbHUKN oNnumMnuAabl T-BAHK EN (4




PR for School and University Student Audiences
Using “Code Bench Press” and “Mini-CEO” as examples

= We speak the same
language as our target
audience — through
memes and trends

= We use creative formats
and actively engage in
social media

= We invent NEW things

= We break stereotypes and
become zoomers
ourselves
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Munu-CEO
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101 929 subscribers
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Ton-meHegxepbl T-Banka Tak xAayT ceomx Gyaywmux MuHu-

CEO, 4T0 pewunu Hay4YuTbCA roBOPUTL C 3yMepamMm Ha A3bike

Tuk-ToK TPeHAoB ‘ T-BaHK uwerT KaHAKAAaTO. B CBOKO

KapbepHyto nporpammy Munu-CEO. Tonb!

COTPyAHUKM yXKe AeNATCA KOHTEHTOM U3 MOCKOBCKOro opuca  3aMUCHIBAIOT KPYXXOYKM U pacckasbisaloT
KOMNaHuu — aTpubyTbl NPOEKTa MOXHO HAWTH NONTH Ha Npo pesoNOUMOHHbIE NPOEKTLI, B
N o6y WKWUH KaXA0M aTaxe KOTOPbIX CMOTrYT y4acTBOBaTb CTYAEHTbI
NOCNeAHNUX KypPCOB U HeaaBHue

l @ ﬂO6yUJKMH Ha6op Ha nporpammy Ao 7 aerycra. Ectb BbINYCKHWUKMN By308

BO3MOXHOCTb 3aNeTeTb B NOCNEAHMUIt BaroH
Kaxabiv Ton-MeHegxep Ha NPOTAXEeHUH
nonyroaa 6yaer paborarts pyka 06 pyky co

( dy 2.5¢] & » cB0oUM MuHn-CEO

Hy v B npogomikeHue TemMbl Npo T-baHk:
Npo NOUCK TaflaHTOB B HOBOM MOHATHOM
ans s3ymepos ¢opmMaTe Mbl yxe nucanu. A
Ternepb OT CJI0B K Aefy — BOT KPY>XXOK OT 2
TOM-MeHeaykepa, KOTOPbI BbITaHLOBbIBAET ) j CTYAEHTbI -AMTMI'UHMKM
Ha MNOHSTHOM MoA TPEeHAOBYIO My3biKy. Bcé
KakK ntobut nokoneHue TukToka. . _
CoTpyaHUKN NOCTAT B CBOMX COLLCETAX S £” il
odpurc KOMNaHn, B KOTOPOM BCE roTOBO K \
BcTpeve ¢ MnHn-CEOQO. Takum o6pa3omM Ham sl
(BaM) ACHO OatOT NOHATb, YTO HAbop eLe C\P 4
NMOET, MOMCK TaNnaHTOB NMPOAO/IKAETCS, LLIAHC i |
nonacTb B OpraHu3aumio ectb. Pegakumnm = ) "
KaHana «J106yLWK1UH» Takoe HpaBmuTca (XoTa | N
TaHUYyEeM Mbl, MArko roBops, MPMMeEPHO Kak
. banet TaTbaHbl BynaHoBow).
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90 124 subscribers

T-baHK HabupaeT efapTartes
CTaXepos..

Telegram

1337

B Poccuu nossunca 0OCTOMHbIN aHanor
laxbokcy - copeBHOBaHMA no “>XXumy koga”

I Hosas gucuunnuHa, sBegeHHas T-baHkowm,

' npegHasHavyeHa oNng CTyaeHTOB-auTULLHUKOB.

! Y4yacCTHUKU KOOSAT U TPEHAT B rnepepbiBax,
pa3BMBas MO3r U CMIOPTUBHbIN AyX.

| MepBble copeBHOBaHUA NponayT 13 anpens B
§ UT-xabax T-BaHka B MOCKBe U eLle LWecTu

§ ropogax Poccun. Cambix CUMbHBIX, YMHbIX U
§ TanaHTAnBbIX PebaT NpUrnacaT Ha CTaXupo...
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International Industrial Programming

Olympiad PROD

We work with the general public and generate leads through PR tools

Traditional PR

* Coverage in Russian media and
social media

* Collaboration with influencers

* Meme generation for Telegram
content

* Large-scale international campaign
involving media and social platforms in
China, India, Brazil, the Philippines,
Kazakhstan, Kyrgyzstan, Uzbekistan,
Armenia, and Belarus — continuing
until registration closed

* PROD’s appearance in the global
internet — Wikipedia pages in Russian
and English

Creative Formats

e Collaboration with MosKkvarium

e L ottie’s journey around the world
* Robot invasions in schools across
Moscow, Saint Petersburg,
Yekaterinburg, Kazan, Perm, and
Innopolis

* Lottie on Times Square

More than 10,800 people from
around the world registered for
the PROD Olympiad, including
37% generated through PR team
efforts.
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Ha TaiiMc-cKBep TpaHCAMpyoT
PONUKM C POCCUACKUM

Ha ynuyHbIx aKpaHax poccUMCcKUX

akconornem. |
ropoAos, rae poboTsl 3sanu OpraHusaTopbl MeXayHapoaHO
WIKONBHUKOB YHACTBORATL:B ObasTenbHoro obutarens OnMMNMaabl No NPOMbILWNEHHON
mMexayHapoaHoi onumnunaae PROD, MocKBapryma 1 MyabTUK C paspa6otke PROD (LleHTpanbHbiit
| 3anycTuaM TpaHCNAUMIO C MackoToM aMPUBMAMM B HALMOHANbHBIX yHusepcurteT, T-TexHonoruv u HAY
| COpEeBHOBaHWIA — akconoTiem KocTiomax Poccum, CLUA, Kutas, BLU3) oTnpasunu B BeaAyLiMe WKONbI
Nottn. Tenepb 3eMHoBOAHOE VIHOUM M APYrUX CTPaH CHANM 1 nuuen Poccum po6oTos, 4ToGbI
’} npurnaLwiaer WKoAbHUKOB 8-11 O4eBMALDI Ha FaBHOM Naowaam NPUrNacuTb WKONbHUKOB K Y4aCTUIO)
/‘ KNaccoB K y4acTuio B Hb|o-l7|op|(a, Cumeon
| COPEBHOBAHMSAX MO MPOMbILLNEHHOM MesxayHapOAHOM ONMMMNAAbI N0 PoGoToB yxe Buaen g Wwkonax
| paspabotke PROD, koTopyto NPOMbILLNEHHOM paspaboTke PROD Mockebl, fluTepa; MHHorommca,
| nposoasaT T-TexHonoruu (T-baHk), npUrnalaer WKONbHUKOB CO BCEro g:;;:‘;:aﬂ’oiy;z:e?sgizie%’xax o
| LlenTpanbHblit yHuepcutet u HAY MURENPUAATEVHACTHE B CTapaloTCs C HUMM 06LLATHCS Ha N
BLIDS. COpPEeBHOBaHMUSAX. 4

O[IHOM 93blKe: Ha3bIRAIT «BNATOM»
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Russia invites young

developers to join world's ;.
first international IT Ol

HOBOCTH m TONIBKO Y HAC | BOEHKOPBI | YKPAHHA: CBO/I
HOBOCTN

T80 | 29 HOSI6ps 2025 17:55

Axconorns u3 MockBapuyma
MOSIBUJICS. HA IEHTPA/IbHOM
nnomaau Hero-Hopka @

MasieHbpKOE 3¢ MHOBOZHOE CTAJIO I/IAaBHBIM
CHMBOJIOM Me>XZyHapOAHOM ONUMITHA/bI
II0 IPOMBIIIZIEHHOM padpaborke PROD




The Nationwide Mathematics Dictation is an annual educational
event of federal scale launched by T-Education in 2024.

In 2025, the Mathematics Dictation took place across the
country in both online and offline formats in Moscow and 16
major Russian cities, including Vladivostok, Yekaterinburg,
Kazan, Nizhny Novgorod, Novosibirsk, Saint Petersburg, and
others. Participants could join the event at more than 25
venues.

We announced the annual Nationwide Mathematics Dictation so
loudly that it attracted the attention of opinion leaders — the
event was commented on by Anatoly Wasserman, member
of the State Duma Committee on Education.

We also used:

* Native integrations with high-reach YouTube bloggers
(Anthony Ulyai, Kropina, etc.)

« Special projects in niche media and platforms for young
people and parents (N+1, Future Today, Eva.ru)

e Integrationinto “Quizy” (a game project by T)

Nationwide Mathematics Dictation

Partnerships with educational
institutions and departments of
education provided the project with the
status of a socially significant initiative
and access to target audiences
throughout Russia.

More than 55,000 people registered for the
offline dictation format, exceeding the
project KPI by 6.8 times.

Reports about the nationwide educational
event aired on Rossiya 24, REN TV, Channel 5,
|zvestia, M24, Vesti Primorye, Vesti Ural, GTRK
Tatarstan, GTRK Nizhny Novgorod, and GTRK
Bashkortostan.

Following the event, publications appeared in
major federal and regional Telegram channels.
This helped extend T-Education’s presence in
the information field and strengthened its
significance nationwide.
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‘“Contribution to the Generation” Teacher Grant Competition

T-Education’s important mission is visible support for teachers

Lenb

The “Contribution to the Generation” grant competition has been held annually since 2023. Throughout the e e il oy
program’s existence, T-Bank has allocated more than 70 million rubles in grants to teachers of mathematics, ~ “”K: A
computer science, and physics. l e

Over the years, more than 200 teachers have received grants. In 2025, more than 7,600 teachers participated in the A ‘
competition — 80% more than the previous year. - —— AHK Ly ieeanea

More than 80% of participants represented regions outside Moscow, while Moscow teachers accounted for 20% of
all participants. The competition covered more than 180 cities and towns across Russia.

= 2 \ \ 53 A i
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= \We used traditional PR tools

= We integrated “Contribution to the Generation” into Avito’s special project “Chat of Good Stories” o

One of our grant competition winners fulfilled her dream and used the grant funds to organize an
interregional programming competition. We published the teacher’s story on T-Education social media
and distributed it through Telegram channels, while Avito displayed her photo and story on the largest
vertical media facade in Moscow. Social media distribution attracted the attention of the Ministry of
Education — following the campaign, Andrey Gorobets, Director of the Department for Digital
Transformation and Priority Projects, contacted us with proposals to support the grant competition.

OCymeCTBMna MQNTy-
OPraHnaosans

OMMNMagy no n
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Using GR Platforms

S PUA HOBOCTH S Q & PUAHOBOCTHU & Q
= Stanislav Bliznyuk, President of the T- P — —
Technologies Group, called on the ?féi;f;ﬁ%fz 13.11.2025) e (o6HoBneHO: 17:23 09.10.2025)
government, business, and education
sectors to unite during CIPR Mpynna “T-TexHonoruu” T-baHk paspabatbiBaeT 5
. - - - akceneparop ona PUHaHCOBOM
Stanislav Bliznyuk described BroXxxuna 6onee 10 MAPL
mathematics as the foundation of future nomMoLwu LKorsiam

pybnen B obpasoBaHue

T-baHk nomoxeT wkonam pernctpuposatb HKO ons
cbopa noxxepTBoBaHUM

professions during an RIA Novosti

press conference dedicated to Unified
State Exam results B Poccum npenc

= Atthe “Digital Solutions” forum, M CcuUcTeM 40 UM
Stanislav Bliznyuk stated that the T- "
Technologies Group invested more
than 10 billion rubles into education in
2025

= At Finopolis 2025, Konstantin Markelov
announced that T-Bank is developing
an accelerator for financial support for
schools




Results

= T-Education brand awareness increased by 4% (KPl — 3%)
= T-Education Share of Voice (SOV) reached 13.04%
= Morethan 1,100 media publications (3.4x growth compared to 2024)

= Morethan 1,700 Telegram channel publications (6.2x growth
compared to 2024)

= 78.1 million total media reach from publications (2.1x growth
compared to 2024)

=  38.9 million real Telegram views (30x growth compared to 2024)

= T-Education brand attractiveness among educational service
consumers increased by 5%

=  Morethan 100,000 new users joined the T-Education database

= Awareness of T-Bank (T-Education) educational initiatives in key
regions (Moscow, Yekaterinburg, Saint Petersburg, Kazan, Ufa,
Novosibirsk) increased by 3%

= Association of T-Bank with education increased by 2.5% from
December 2024 to December 2025 (from 10% to 12.5%)

*Year-over-year growth in media metrics was additionally influenced by the
absence of T-Education PR activities before November 2024.

More than 250,000 people from all Russian regions participated in T-
Education educational events

More than 5,000 school and university students completed T-
Education programs

More than 2,000 people completed internships at T-Bank, with over
1,200 remaining employed by the company

More than 5,000 people completed internal hard-skKills development
programs

The T-Education team creates and maintains up-to-date contentin
more than 100 educational IT-skills courses

More than 120 students from T-Education’s “T-Generation”
Olympiad clubs became winners and prize holders of the National
School Olympiad in 2025

More than 10,900 participants joined T-Education’s practice-
oriented Olympiads PROD and DANO in 2025 (participants who
successfully completed the initial screening, not total applications)

Around 600 people completed joint educational programs between
T-Education and universities in 2024/2025

Varvara Smirnova, Director of T-Education, was included in the
Forbes “30 Under 30” list in the Management category
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