Skin & Wellness Brand Guidelines



Design Guide

Brand Story

Everyone deserves to be radiant in their own skin, in their own way:.
Every face has its own Story to tell and aspirations to look up to.
Rooted in this simple belief, Esmer Skin and Wellness stands as an
embodiment of conscious holistic care. Here, we aim to reshape the
way experience beauty.

Guided by a deepiy personai process of envisioning, elevating and
finally, empowering — we infuse state-of-the-art technology with
tailored SUPPOTE to bring your vision to life. Here, innovation and
care intertwine, offering treatments that honour your skin, body,
and hair.

We emphasise strongiy on eomprehensive care, and create bespoke
plans that guide you towards your skincare goais. Our facilities aim
to bring some of the newest and efficacious procedures to Kolkarta.
We look at beauty and wellness hoiistieaiiy, embracing the
interconnectedness of the body and the mind.

Esmer is more than its treatments, it’s a sancruary where your inner
and outer beauty are nurtured with the utmost care and respect.



Esmer Skin & Wellness Desiganuide‘ - Brand Positioning
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At Esmer Skin & Wel
we practise the art
of aesthetic transformr
by blending advanced
techniques with holistic
beauty principles. .
Our commitmentto ———
personalised care ensures

that every client feels |

empowered to reveal their
bhact celf with as<siirance
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Esmer Skin & Wellness

The Esmer Skin & Wellness logo features a
sleek and elegant design, with the modified "S"
symbolising the natural curves of the human
body. This subtle alteration introduces a sense
of flow and form within the type.

The clean lines and modern typography convey
sophistication, embodying Esmer's commitment
to advanced, personalised treatments that
enhance both, inner and outer beauty.

Design Guide
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Esmer Skin & Wellness Design Guide Brand Mark
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The tagline brings together two different sides
of an individual's beauty. On one end are
aspects that are tangible and quantifiable,
hence ‘Aesthetics’ whereas on the other end we
have something that's truly abstract.

3l

Both these worlds come together to form the T‘% _ .1 ) -
brand’s core messaging and tagline. !e S e /
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Esmer Skin & Wellness Design Guide Brand Colours

Brand Colours
The colour palette of Esmer Skin & B l I rI I t | V O r
Wellness exudes a warm, earthy

and sophisticated character, with a

balanced blend of light neutrals n
and rich, deep tones. It embodies ra g e I

a sense of calm and holistic care,

ircorg and medime. AS5705 FO6F1E/

Ebony Terra Sandstone
Silk Rouge ASeE

211D18 /73B27



Esmer Skin & Wellness Design Guide Brand Typography Layout
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HEADLINE: CORMORANT GARAMOND
BODY: DM SANS (SKIN & WELLNESS FONT)




Esmer Skin & Wellness

Design Guide

Brand Patterns
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About the Patterns
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The patterns used across the branding are thoughtfully designed using soft, flowing curves to echo the natural contours of the human body. These gentle, organic shapes create a visual language that

reflects the brand’s holistic approach to beauty and wellness.




Esmer Skin & Wellness Design Guide

Brand Imagery
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ABSENCE OF FEAR,

//////// | BUT THE FLAME THAT

® Human @ Microbes BURNS WITHIN,

Ashe

ILLUMINATING THE PATH TO TAKE,

WHEN THE DARKNESS SEEMS
TO WIN.

The imagery to be used for the brand
will revolve around earthy tones,
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natural textures, to emphasise upon the o

human connection. The focus on

authenticity and minimalism

encourages a sense of warmth and
inclusivity.




Esmer Skin & Wellness Design Guide Social Media Layouts
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SKIN & WELLNESS

DESIGN AESTHETICS

Base Color: Ivory Silk (F6F1E7) with accents from the Esmer Palette.

Logo Placement: Bottom-right or center, size ratio 1:10 of the canvas.
Use monochrome variants for integration.

TYPOGRAPHY:
Headlines: Cormorant Garamond, Subtext: DM Sans
*(Can be interswithced acc. to its usage.) Before e After

s Nourish, protect and glow
= with skincare crafted for you

Brand Hashtags: #ArtofAesthetics #EsmerGlow #TheScienceOfSkin

b

ol

CAPTIONS
1. Before & After Posts: R e
"Transform your glow. See the Esmer magic at work! #BeforeAndAfter

The Magic of Hydrogel
PATC ~~WHES

»

¢

2. New Treatments:
"Revolutionary skincare made for you #NewTreatments #ArtofAesthetics”

3. Self-Love Posts:
"Your glow is your power. Love yourself with Esmer #SelfLoveWithEsmer"

4. Facts/Informative Posts:
"Hydrogel patches hydrate your skin in just 10 minutes #TheScienceOfSkin"

CONTENT LAYOUT TIPS

Clean, minimal grid with product shots, transformations, and lifestyle visuals.
Use Cormorant Garamond for a luxurious and premium feel, and DM Sans for
a clean, modern, and straightforward appeal.

Lorem ipsum dolor sit amet, consectetuer

adipiscing elit, sed diam nonummy nibh cuismod

LOREM IPSUM DOLOR SIT AMET,CONSECTETUER ADIPISCING ELIT, SED
DIAM NONUMMY NIBH EUISMOD TINCIDUNT UT LAOREET DOLORE
LOREM IPSUM DOLOR SIT AMET,CONSECTETUER ADIPISCING ELIT




Esmer Skin & Wellness Design Guide Social Media Layouts

SOCIAL MEDIA GUIDELINE

INSTAGRAM STORIES

1. Logo Placement / © \

The logo to be placed in the bottom-right or use the ESW monogram as per
layout to avoid repeating the Profile Picture logo.

Ensure the logo is subtle but visible, using colors from the Esmer Palette (e.g., B oo Esmer Skin&Weliness 2h X

lvory Silk or contrasting tones).
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CARE

NOURISH, PROTECT & GLOW

LOAEM . - PSUM - DOLOR 51T . AMET,
CONSECTETUR ADIPISCING ELIT, SED G0
EIUGMOD TEMPOR INCIXDUNT UT LABORE
ET DOLORE MAGHA ALGUA. UT EMIM AD
M VERLAM, CUS HOETRUD

2 Content Type/Category

Promotional: e.g., "Book Your Appointment"
Interactive: e.g., True/False or polls for engagement.
Product Launches: e.g., "Something New."
Informative: Highlight skincare benefits, tips, or facts.

SKIN
TREATMENT

3. Color Palette

Base: Neutral tones (lvory Silk - #F6F1E7).

Accents: Rich tones from the Esmer Palette, such as A55705 or skin-inspired hues.
Ensure text contrasts well against the backdrop for readability.

4. Fonts and Usage \ RGP EXEACOMMOD0 COMICUAT.
Cormorant Garamond: Use for titles or headers to create a premium feel. J\
DM Sans: Use for body text or interactive elements to maintain simplicity and
clarity.
Text colors should be selected from the Esmer Palette to match the story's tone el 55 .
ﬁﬂ‘mnﬁage - Send message

and background.

5. Visual Imagery

Use skin, body, and hair-focused visuals as primary backdrops for relatability. \ O /
Maintain a clean, minimal aesthetic with close-up shots or blurred background

images for depth.

6. Story Design

Balance text and imagery to avoid overcrowding.

Use overlays and muted gradients when necessary to highlight text or
calls-to-action.
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SKIN & WELLNESS

Patient's Name; _

Sex: Ager Date:

:581cab: @es For any queries, contact here
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Esmer Skin & Wellness

Font Guidelines for Esmer Skin & Wellness - OOH
Print (Billboards & Hoardings)

For Esmer Skin & Wellness OOH campaigns, the
choice of fonts plays a crucial role in conveying
the brand’s premium yet approachable identity.

1. For Premium, Experimental, and Modern
Layouts:

- Font: Cormorant Garamond

- Usage: Ideal for more text-heavy layouts, this

serif font brings a sophisticated, timeless, and
refined feel to the design. It is perfect for
conveying a high-end, luxurious brand image
while maintaining readability.

2. For Minimal, Bold, and Impactful Layouts:

- Font: DM Sans - Sans Serif (Bold & Large)

- Usage: When opting for a minimalist design
approach, use a bold, sans-serif font in larger
sizes to create a powerful presence. This style
ensures high visibility and communicates trust,
strength, and simplicity, enhancing the overall
impact.

By strategically using these fonts in different
layouts, we can maintain the premium, modern,
and trustworthy aesthetic of the Esmer Skin &
Wellness brand, ensuring clarity and visual appeal
at any scale.

EOMER

SKIN & WELLNESS
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APFG]NTMENT

BOOK AN

Design Guide

PRINT OOH Layouts




